
FEBRUARY 2006 THE JUSTICE COALITION’S VICTIMS’ ADVOCATE • 7

National Center of Missing and
Exploited Children. It allows
citizens to report suspected
possession of child
pornography.

“The department has also
created regional Internet
Crimes Against Children Task
Forces to assist state and local
law enforcement in the effort
to protect kids from sexual
exploitation.”
What you can do

I recently received two
different items of information
I want to pass on to you. First
is the Family Watchdog
website which allows you to
see on a map all registered
sexual offenders/predators
in your area. Go to
www.familywatchdog.us,
enter your address in the space
provided and click on Get
Map. A map will appear with
color-coded squares indicating
where an offender lives and/or
works. (See graphic) Click on
the square to view picture of
offender. A legend to the left of
the map explains the color

codes. 
Next, retired FBI Agent Bill

Kelly forwarded to me an item
from the Florida Family
Association (August 2005) with
this information that I believe
is good to know:
HOW YOU CAN HELP

If you see a convenience
store that sells one of the
brands of gasoline listed below
that is also selling
pornographic magazines or
videos, there is a good chance
the store may be violating the
terms of the marketing
agreement with the major oil
company. Sending an email to
report the store to the major oil
company may result in the
removal of the pornographic
magazines or videos.

Your email message should
include the store name, address
and type of pornography sold
(magazines, videos, DVDs). If
the store continues to sell the
materials six weeks after you
sent your email, please send
the information on the store to
ffa@floridafamily.org.

Watch dog...
Continued from page 1

Amoco/BP Kevin Russell, BP-Amoco Brand Mgmt. Kevin.Russell@bp.com
Chevron Randall Walker, Manager randallwalker@chevrontexaco.com
Citgo Don Rucks, CITGO Brand Manager drucks@citgo.com
Conoco Mark Harper, Brand Marketing Mark.r.harper@conocophillips.com
Exxon Michael Roman, Franchise Manager Michael.roman@exxonmobil.com
Hess H. I. Small, VP, Retail Operations hismall@hess.com

Marathon Thomas Kelley, Manager, Marketing tmkelley@mapllc.com
Mobil Michael Roman, Franchise Manager Michael.roman@exxonmobil.com
Phillips 66 Mark Harper, Brand Marketing Mark.r.harper@conocophillips.com
Shell/Texaco Hugh Cooley, VP, Shell OP US Hugh.cooley@shell.com
Spur Ken Williams, Manager, Marketing KenWilliams@murphyoilcorp.com
Sunoco Robert W. Owens, Sr., VP rwowens@sunocoinc.com
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POLICE 
VS 

FIREFIGHTERS
Saturday, March 11, 2006

Bell Time: 7:00 Pm
Jacksonville Veterans Memorial Arena

Tickets available at Arena Box Office,
www.ticketmaster.com, or 

FOP Lodge, 5530 Beach Blvd.

Proceeds Benefit FOP Charities and 
Muscular Dystrophy Association

General Admission $29 • Reserved seating $34

EVENT PRESENTED BY 
FRATERNAL ORDER OF POLICE

For More Information Contact: 398-7010

OIL CO. CONTACT E-MAIL ADDRESS OIL CO. CONTACT E-MAIL ADDRESS


